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survey's primary objectives were to identify
marketing, advertising and promotional vehicles that will effectively reach targeted consumer segments and to identify potential
business types. uses and activities that consumers view as being part of the “right mix.”

Context

Lake City is located about 50 miles South of Gunnison, CO on State Highway 149.
valley formed by the convergence of Henson Creek, and the headwaters of the Lake Fork of the Gunnison River.

It is an 1870°s mining town. placed in a

The

picturesque community is surrounded by majestic 14,000 foot peaks and old growth Cottonwood trees line the highway through
town. There is no overcrowding or air pollution in Lake City, because only 4% of the land in the County is privately owned.
The rest is either National Forest or controlled by the Colorado Bureau of Mines. In population density, Hinsdale County is the

smallest county in the U.S.
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raphic Information

Population Trends

Population is the basis for | population Trends Lake City Colorado United States
quantifying the current ,
market size and growth 2000 Total Population 500 4,301,261 281.421,906
trends. The table be.low 2000 Group Quarters 0 102.955 778.633
shows that Lake City's

populati()n is not estimated 2003 Total Population 468 4.797.963 298.727.898

to grow at all in the next ten
years. This indicates that
theze is; very Adlle Jutore 2005-2010 Annual Rate 0.00% 1.99% 1.22%
opportunity for business
outside of that focused on  Source: ESRI Business Information Solutions
tourism.

Housing Units - 2005

2010 Total Population 468 5,297,161 317,430,845

Housing data provides the | Housing Units Lake City Colorado United States
number of housing units

which are owner occupied | Owner Occupied Housing Units 28.1% 61.7% 60.2%
and renter OCCUP'efi‘ A | Renter Occupied Housing Units 13.9% 30.0% 30.8%
larger percentage of owrer

occupied units indicates | Vacant Housing Units 58.0% 8.3% 9.0%

that an area is less volatile Source: ESRI Business Information Solutions

to short term social and

economic fluctuations. Vacant housing can usually be attributed to second home ownership/vacation homes which are used for
seasonal activities.

Lake City has a very high percentage of vacant housing units. Of the houses which are listed as vacant, 66% are categorized for
seasonal, recreational or cccasional use, with very few of them being for sale or for rent.
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Lake City Demographic Information (cont.)

Race/Ethnicity - 2005

Lake City, as with Colorado in general, |Race/Ethnicity Lake City Colorado United States

does not have. a very racially d'nycrsc White: Aldoe 97.0% 81.5% 73.3%

community, with 97% of the citizens

being white alone. The next two largest | Black Alone 0.0% 3.9% 12.5%

groups are the American Indians and & ¢ o/ 7 o

people of Hispanic Origin. American Indian Alone 1.7% 1.0% 0.9%
Asian/Pacific Islander Alone 0.2% 2.7% 4.3%
Some Other Race Alone 0.4% 8.0% 6.3%
Two or More Races 0.6% 3.0% 2.7%
Hispanic Origin 1.7% 19.0% 14.5%
Source: ESRI Business Information Solutions

Per Capita Income Trends

Per capita income is a good indicator of the spending | Per Capita Income Lake City |Colorado United States

power of residents. The following table presents per [ 79 2 . "

capita income data. Per capita income in Lake City is 2000 $22,360 $24,049 521,587

slightly lower than Colorado for the year 2000 but is | 2005 $30.753 $29.014 $25.228

estimated to increase at a faster rate than both Colorado 5 T v o

and the United States. The 2005 and 2010 per capita | 2010 $39.503 $35,377 $32.206

income is estimated from historical data, meaning that
historically, there has been an even greater gap between

the per capita income of Lake City and that of Colorado and the United States.

Source: ESRI Business Infarmation Solutions

The more rapid rate of increase for Lake City
indicates a change in the types of employers in the area and means there will most likely be an increase in consumer spending.
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